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Item 2.02. Results of Operations and Financial Condition.

On January 8, 2018, XpresSpa Group, Inc. (formerly known as FORM Holdings Corp.) (the “Company”) issued a press release announcing that the
Company’s common stock, par value $0.01 per share, which has previously been listed on The Nasdaq Capital Market under the trading symbol “FH,” is now
listed under the trading symbol “XSPA”.

A copy of the press release is attached hereto as Exhibit 99.1.

The information, including Exhibit 99.1, in this Form 8-K is being furnished and shall not be deemed “filed” for purposes of Section 18 of the
Securities Exchange Act of 1934 or otherwise subject to the liabilities of that Section. The information in this Form 8-K shall not be incorporated by reference
into any filing under the Securities Act of 1933, except as shall otherwise be expressly set forth by specific reference in such filing.

Item 7.01. Regulation FD Disclosure.

The Company has prepared an investor presentation to be used in connection with general corporate presentations, a copy which is attached hereto as
Exhibit 99.2.

In accordance with General Instruction B.2 on Form 8-K, the information set forth in this Item 7.01 and the investor presentation attached to this
report as Exhibit 99.2 is “furnished” and shall not be deemed to be “filed” for purposes of Section 18 of the Securities Exchange Act of 1934, as amended, or
otherwise subject to the liabilities of that Section, nor shall such information be deemed incorporated by reference in any filing under the Securities Exchange
Act of 1934, as amended, or the Securities Act of 1933, as amended.

Item9.01  Financial Statements and Exhibits
(d) Exhibits
99.1 _ Press release of the Company, dated January 8, 2018.

99.2 Investor Presentation.




SIGNATURES
Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the
undersigned hereunto duly authorized.
XPRESSPA GROUP, INC.
Date: January 8, 2018 By: /s/ Andrew D. Perlman

Name: Andrew D. Perlman
Title: Chief Executive Officer




Exhibit 99.1

FORM Holdings is Now XpresSpa Group, Inc.
Stock Currently Trading under New Ticker Symbol “XSPA”

NEW YORK - January 8, 2018 — XpresSpa Group Inc. (Nasdaq: XSPA), a health and wellness holding company, announced that today the company’s stock
officially began trading on Nasdaq under its new ticker symbol, “XSPA.”

“Rebranding XpresSpa Group aligns our corporate messaging with the strategic focus of our business — to build a preeminent pure-play health and wellness
services company,” said Andrew Perlman, CEO of XpresSpa Group. “We have made a great deal of progress toward this goal since acquiring XpresSpa in
December of 2016. Our team has recruited top talent for corporate and field teams, accelerated unit growth, reinvested in marquee locations and extended
leases, significantly streamlined operations and engaged in new exclusive partnerships that bring XpresSpa customers innovative products and services. We
continue to move closer to realizing value for our legacy technology-related assets and our intellectual property portfolio, which is related to content delivery,
remote monitoring, bitcoin, and telecom infrastructure. We remain confident that this will be complete in the coming months.”

XpresSpa Group, Inc. is a health and wellness holding company. XpresSpa Group’s core asset, XpresSpa, is the world’s largest airport spa company, offering
services that are tailored specifically to the busy customer. XpresSpa is committed to providing exceptional customer experiences with its innovative premium
spa services, as well as exclusive luxury travel products and accessories. XpresSpa serves almost one million customers per year at its locations in the United
States, Holland, and the United Arab Emirates. XpresSpa Group’s non-core assets include Group Mobile, Infomedia, and intellectual property assets. To learn
more about XpresSpa Group, visit: www.XpresSpaGroup.com. To learn more about XpresSpa, visit www.XpresSpa.com.

Contacts:

XpresSpa Group Inc
Jeff Sonnek

ICR

646-277-1263
Jeff.Sonnek@icrinc.com




Exhibit 99.2

ApresSpa Group

INVESTOR PRESENTATION
2018 | First Quarter NASDAQ: XSPA




Disclaimers

Thiis presentation inchudes foreard-looking statements, which may be identified by words such
a5 "baliones,” “epects,” “anticpates,” “estimates,” “projects.” “intends,” "should,” “seeks,”
“future,” “continue,” or tha negative of such terms, or other comparable tarminclogy. Forward-
looking statermants relsting 1 expectations aboutfutune resuls or eventsars based upan
information availableto Xpresipa Groupasof tedsy sdate, and are notguarantess of thafuture
performance of the company, snd aousl results mayvary meterially from the resuls and
expectations discussed, Additionsl information concerring these snd other risksis containedin
XKpresSpa Group's most recently filed Annual Reparton Fern 10-K, Quarterly Reparton Fam 10-
Q, recent Cument ReportsonForm 8-K and other 2EC filings. All subsequentwritten and oral
forward-looking statemants concerning Xprastpa Group, or other mattersand attributable to
Xprasipa Group orany persen acting on i behalf are expressly qualified in thair amtirety by the
cautionany sEements above Npresipa Group doesnotundertake any obligation to publidy
update any of these forward-looking matements 1o reflecteventsor croumseances that may anse
wfrer the dete hareaf.

XpresSpa Group

Xprestpa Group the Xprestpa Group loge, and other Xpresipa Grouptrademarks, service mans,
and designsare reglmered or unragisaned trademarks of Xpresipa Grouplng and issubsidiarias
inthe United States sndin foregn countries. This presertation comainitradenames,
trademarks and s&rvice marks of other companies All suchtrade names, trade marksand service
marks of other companies are propertyoftheir respective owners. XpresSpa Group Inc doas not
intend itsuse or display of othar parties’ trade namaes, trademarks andservicemarkstoimply a
ralatiorshipwith, or andosemant or sponsorship of or by, such other parties

Xprestpa uses GAAP and non-GAAP measuremants to assassthe trendsin isbusiness. lwems
Xprestpa reviewsonan ongeing basis arerevenues, Comp Stone Sales|which it defines assales
fram storesepenad longer thana year compared to the same peniod salesof those soresa
year age, store comribution mangirs, and number of trarsactions (which is 8 way Tom sasure
traffic in spas). Inaddition, XpresSpa monitors stores’ parfarmance compared to its model
store metricsto énsure that itis consstenty opening spasthat have the same orsimiar retum
dynamics as historical

stores Xpresipa beliewes the trends exhibited by it business ane strong and substantiate its
continued imestment in additional locations andinfrasrucun

PFleasenctethat Xpresipa Group’s consolidemed Statement of Opemtions indudes
XpresSpa resuhs from Decamiber 23, 2016 onwards. During thefull year of 2016, Xpresipa
generated 343 4million of revenue




XpresSpa Group

In 2018,

air travel is
projected to
grow by 6%.:

Average wait
timeis 137
minutes.:




XpresSpa Group

We offer

busy people a
moment

to relax

and renew

on the go




XpresSpa Group

Xpressp 2 Over 50%

market share
in the U.S.

The leading

a i r p 0 rt S p a * Perfected the fast-spa format
* Win approximately 80% of RFPs we

CO m pa ny i n participate in
| th e W 0 rl d + 57 locations in 23 airports globally




XpresSpa Group

Investment Highlights

 We dominate our category ¢ Opportunity
e Attractive Unit Economics » Rebranding to XSPA occured on
January 8

» Vast Expansion Potential _ N
» Nearing completion with transition to

. | ) pure-play health and wellness
e Approaching Inflection Point to company

Profitability
» Net operating loss carryfowards
e Insidersown 35%and are incented
to create shareholder value




e, d
fvaston

par plugs

xPresSpa-
antibacterial towelette
Effective at Killlng Germ




XpresSpa Group

Wellness On The Go

We are the leaderin fast-spa services,
providing premier wellness solutions
in 30 minutes or less.

Dedicated to keeping people looking and
feeling their best on the go.

Our cutting-edge services and products are
designed to move with you.

We are XpresSpa Group




The
Experience

Economy &
Wellness
Industry

XpresSpa Group

* Nearly 1 million XpresSpa
customersin 2017

* XpresSpa services are "not-
Amazonable”

* The global wellness industryis a
$3.7 trillion market. 2

* Millennials Spend Nearly 25% of
Disposable Income on Health and
Wellness. *

* Consumer Spending patterns are
shifting to experience-based

spending. 72% of millennials would
rather spend money on experiences
than on material goods.!

" Forbes. 1047 ® Gicol Weinen inmiTae 1016 LLU L
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57 locations in 23 airports gloBall
including our first off-airport location at i
World Trade Center Vorld Trade Center




Strong
Unit Level
Economics

80% Service Revenue
20% Retail Revenue

AVERAGE BOX SIZE
AUV /SALES
SALES PER SQ. FT.
STORE PROFIT / EBITDA
2018 PROJECTED AVERAGE
INVESTMENT COST PER NEW
LOCATION

PAYBACK PERIOD

CASH-ON-CASH RETURN

1,225
$985,615
$786
19.6%

$400,000

2.1years

48%




XpresSpa Group

Increased travelers, security and wait times
have driven innovation and growth in airportretail

Travelersat large hub airports typically spend
~137 minutes inthe airport after going through security.

* Mearly 20% of flights were delayed in 2017.2

Premium concepts like XpresSpa aresuited for
typical traveler demographic

» Frequent fliers {18% of travelers) have a HHI > $100,000.5

* 70% of purchases occur on impulse because
these affluent customers are bored, rushed, and stressed

Airport infrastructure spending is increasing

* 51.2-1.5 trillion is expected to be spent on global airport
infrastructuredevelopment up to 2030.2

12

*Aviation Pros, 2017 g 20 * Airport YWorkd Mageazi b ‘airportReverueNews  #npw maorker Research & Micro Morker Mmoniter




XpresSpa Group

Established Airport
Presence

Minneapols
Salt Lake City

Over 10 new Chicago

locations already Y Pittsburgh

scheduled to

openin 2018

New York
Philadelphia

57 locations
globally

Charkote

San Francisco

Los Angeles

Atlanta

We believe company owned
domestic in-airport
Lasvegas 2 Dallas . Houston F e markEt. opportu nit\.,f .
170 units, plus additional
Phoenix franchising®, international
and off airport opportunities

13

Santa Ana Orlando

*gu bject 1o NewYork State appraval of Franchise Disdosure Document




XpresSpa Group

Dominant Market
Share Position

BE RELAX:! MASSAGEBAR? TERMIMNAL GETAWAY!

37 32
TOTAL DOMESTIC TOTAL DOMESTIC TOTAL DOMESTIC TOTAL DOMESTIC
STORES STORES STORES STORES STORES STORES STORES STORES

tbased on company websites asof 1618




Significant Growth
Opportunities

Same Store Expansion

« Better recruitment and retention « Add New U.S. locations
of employees

- Franchising*
« Improve labor optimization

« International Expansion
« Improve store productivity

- Off-airport expansion
« Roll-out new store design
« Brand Extension: Launching
XpresRecover focused on
technology-driven wellness

« Improve in-store technology

« Improve corporate culture

"Sllbjett o New York State appraval of Franchise Disdosure Document







XpresSpa Group

ApresRecover

Brand Extension

XpresRecover will launch first
location in first half of 2018.

Featuring:
cryotherapy

e compressiontherapy
¢ salt chambers

healthy grab & go

17




Managemeht
/

XpresSpa Group

2017
Accomplishments

* Opened Net 9 Locations
* Same store sales growth

¢ Recruited top talent for corporate and
field teams

¢ Improved technology in stores
¢ Major rebrand completed

¢ Introduced retail partnerships with
Dermalogica and Essie

s Created innovate partnership for XpresSpa
branded product with Capelli

18




XpresSpa Group is
leveraging and
scaling its core
asset XpresSpa

in building a
preeminent
pure-play health
and wellness
services company.

Lipasex on 163 million sraer of common ook outiRencing on Baptemier B0 10T wrd mosrg o of 5L 31 on denomry 3. Dodd

XpresSpa Group

Corporate Snapshot

SYMBOL XSPA

EXCHANGE NASDAQ
MARKET CAPITALIZATION: $39.7 MILLION AVERAGE

TRADING VOLUME (3 MO)* 340,674 52 WEEK

RANGE?$1.07 — 52.60

REVENUE (YTD-9/30/17) $48.7 MILLION (XpresSpa:
$36.6 MILLION)

CASH (9/30/17) $10.1 MILLION
DEBT $6.5 MILLION (May 2018 Maturity)
CORPORATE HEADQUARTERS New York, NY

AUDITOR CohnReznick LLP




Experienced Senior Management

ANDREW PERLMAMN
CEO & Director XpresSpaGroup

Formar CEQ of FORM Heldings

Farmer Head of Digital Classe Media
Former Vice President of GlobalDigital
Business Development, EMI Music
GeorgeWashington University, B4,

ED JANKOWSK]
President of XpresSpa

Former VicePresdent, Luxottica

Former Senior Vice President, Godiva
Former Chief Operating Officer, Safilo Group
Former President, World Duty Free Group
Former ViceFresident, Liz Claiborne

ANASTASIA NYRKOVSKAYA
CPA, CFO & Treasurer

FormerVice President and Assstan Global
Controller, NBC Universal Medig, LLC
Farmer Auditor, KPMG LLP

Moscow State Unaversity of Fublishing and
Printing &rts

XpresSpa Group

KERRY DUCHI
Visual, Merchandising and
Marketing Manager

Farmer Retad Merchandising 5 Analtics
Manager, Godiva

Fermer Merchandise Planner, CalvinElein Jeans
Farmer Merchandiser, Polo Ralph Lauren
Northwood University, BA

IGA WYRZYKOWSKI
Construction Preoject Manager

Former Project Architect, Gensler

Former Project Manager for Drybar,

Heitler Howstown Architects

Wentworth Institute of Technology, B54 & M.Arch

ANGELIA YAUN

Senior Director of Spas
XpresSpa, North America

Former Senior Dirsctor of Suores, Lunottics Ly

Former Regional Direcor, Godiva
Former Regional Manager SafilofSolstice

20




Board of Directors

SALVATORE GIARDIMNA
Director & Chair of Audit Committee

CFO Fragma Weeden Holdings LLE

Formar SVP & CFD, G-Trade Sarvices & ConvargEs
Global Markets

Former EVP, CFO & Controller, Ladenburg Thalmann & Co., Inc.
Current Directar & Audit Cammittes Chair, Natianal I‘iﬂlﬂ'ﬂg
Corporatien

JOHM ENGELMAM
Director

Co-head International TV & DreamWorks Classics,
DreamWorks Animation

Co-founder, Boomerang Media

Founder & CEQ, ClassicMedia

Former CEQ, Broadway Video

Harvard Callege, B.A.; Harvard Law School, J.0.

RICHARD ABBE
Director

Co-Fownder, Principal. Managing Partner & Co-

Chiaf Invastmant Mfficer, Irequois Capital Managemant LLC
Co=Founder & Former Chief Investment Officer, Vertical
Yentures LLC

Farmer Senior Managing Director & Membar of the Board of
Directers, Gruntal & Company

BRUCE BERMNSTEIN
Director & Chair of Compensation Committee

President, Reckmore Capital, LLC

Former Co-President, Omicron Capital, LP
Former President, Fortis Investmaentsing,
Current Baard Member, Summit Digizal Health
City Universicy of New York (Baruch), B.B.A

XpresSpa Group

DONALD STOUT
Director

Cofounder, NTF Inc.

Partnar, Antonalli Terry Svowt & KrausLLP
Former patent examingr, USPTD
Pannsylvania State University, 8.5, George
Washbngren University, J.D.

ANDREW HEYER
Director

Maraging Partner & CEQ, Mistral Equity Partners
Foundar & Partnar, Trimaran Capital Partnars
Vice Chairman, CIBC World Markers

Founder & Partner, The Argesy Group

Managing Director, Drexel Burnham Lambart
University of Pennsylvania, B.5., TheWharton

ANDREW PERLMAN
CEO & Director

Formar Head of Digital, Classic Madia
Farmer VF of Global Digital Business
Devaloprment, EMI Music

George Washingten University, B.A

21




Capitalization
Table'

FULLY DILUTED SHARES

COMMON STOCK
PREFERRED STOCK (AS CONVERTED BASIS AT$6.00 PER SHARE)

WARRANTS OUTSTANDING? $5.00 STRIKE, EXPIRE APRIL 2021
$3.00 STRIKE, EXPIRE MAY 2020
$3.00 STRIKE, EXPIRE OCTOBER 2021

EMPLOYEE INCENTIVE PLAN OUTSTANDING

XpresSpa Group

38,324,415
26,540,689
3,364,429
50,000

537,500
2,500,000

5,331,797

22

* a5 of Seprember 15,2017 *warrants converdble into 343, 377 shares of commeon stock with aswike price of 517. 60 expired on July 15, 2017




Opportunity

e Growth of wellness market
e Powerful brand

e Store operating model

e Expansion of existing model

e Extensive ways to leverage the brand experience
to partner and expand

23




XpresSpe

780 3rd Avenue, 12thFloor New
York, NY 10017

212-309-7549
IR@XpresSpaGroup.com




